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COMPANY PROFILE

The Value of

Innovation must offer value if it is to succeed in today’s global textile market - and fibre
manufacturer INVISTA believes its CORDURA® brand fabrics may be the answer for the
workwear and military apparel markets
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FABRICS

Close-up of CORDURA® fabric

quality workwear are using CORDURA® fabrics for
reinforcing areas subject to the most strain and
ngour: knees, pockets, hems, trouser seats
elbows and shoulders. It is even being used by
some to add value to safety footwear, gloves,
vests and tool belts

In 2008, INVISTA's CORDURA® brand team took
their role in the workwear market to the next level
after seeing that the trend for stylish and high
quality workwear was continuing to grow at the
expense of more basic garments

After identifying a demand for a more comfortable,
durable CORDURA® brand product that could be
used in trousers, coveralls and jackets, the team
worked with Klopman International to launch
Vantage fabric - a CORDURA® NYCO brand fabric
- for use as a full garment. This was followed a
year later with CORDURA® Denim fabric, which
offers an on-trend casual authentic denim look
and feel but with three times the abrasion
resistance than standard 100 percent cotton
denim fabric

With the workwear rental sector predicted to
outstrip direct sales by 2012, the next step will be
10 introduce fabrics that respond to this demand
*We see opportunities for more CORDURA®
fabrics use in garments that go through rental
laundry routes because durable garments can
offer value to companies that use or purchase via
rental laundry routes,” Susannah says

Increasing protection

In the meantime, the PPE market beckons for the
CORDURA® brand, having successfully launched
its first CORDURA® NYCO FR protective clothing
fabric last year - ULTIMATE fabric featuring
CORDURA® fabric technology from Lauffenmiihie
As well as offering excellent durability, the
Mmultifunctional fabrics can be produced with
Several different types of protection against heat
and flame, molten metal splash, anti-static and
electric arc.

“As Industry demands that garments protect
ml multiple types of risk, fabrics must become
Ncreasingly multi-functional, and that tends to

mean more expensive
The need for those
garments to last longer
also increases because
of the high initial
investment,” Susannah
continues

“The potential of
having one garment
that can be wom for a
broad range of tasks
also means that the
garment will be subject
to heavy wear.”

Provided that durability
is offered, Susannah
believes that the
potential for multi
functional fabrics in this
market is huge
considerning that more
attention is now being
paid to wearer comfort
and mobility.

“How well the person can do the job when they're
wearing the PPE is growing in importance and
that's something we've taken onboard with
Lauffenmiihle by providing a lightweight fabric that
can still offer a greater level of protection against
the EN norms.”

Strong values

The ability to
innovate is an
important part of
the success of
INVISTA's
CORDURA®
brand in the
workwear
market
Investing heavily
in the brand
and having a
strong vision
has also

been

essential
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“Many of our competitors in the fibre industry don't
share our strong focus on individual markets,”
Susannah says, “whereas we have a very clear
focus on where we want to take the brand and
which markets have the most value for durability.”

True to form, INVISTA's CORDURA® brand
business plans to consolidate its new presence in
the PPE market by promptly following up on
2009's ULTIMATE fabric from Lauffenmihile with
another protective fabric later this year.

Meanwhile, as the European workwear market
becomes saturated, the need for premium
workwear manufacturers to distinguish themselves
from the competition and justify their prices will
only increase. Thanks to INVISTA's CORDURA®
brand, durability seems to be one way in which
everyone ends up a winner.

Klopman Vantage fabric featuring CORDURA®
brand technology brings comfort and durability
to workwear
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